
Social Media Strategy 
Worksheet 
 
 
Client: 
 
Describe Client’s Business: 
 
 
 
 
 
 
Business goal for social media 
program (circle one) 
 

Enthusiasm 
Sales 
Loyalty 

 
where is the audience cyclically? 
(circle no more than two)  
 

Awareness>interest>action> 
enthusiasm>advocacy 

 
 
 
 
 
 

 

 
 
 
 
How Does the audience use social 
media? (circle no more than two)  
 

Creators, critics, collectors, joiners,  
spectators 
 
(forrester social technographics® ladder 
http://www.forrester.com/Groundswell/ladder.html)  

 
 
what one thing is most compelling 
about this brand? Why does the 
audience care? 
 
 
 
 
How will you humanize the brand? 
 
 
 
 
3 metrics used to measure 
success/ROI 
 
1. 
 
2.  
 
3.  


